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Abstract

The goal of the paper is to identify target audience of different catering companies in Jurmala city and
work out proposals to optimize their offers. Many catering companies of Jurmala city appear and
disappear every year just because they fail to survive in a catering market as they do not know well
enough the demand of clients. Therefore three following targets were set for the paper: to identify the
target audience of various catering companies, to research the habits and ways of clientele and the
relationship of demand and supply in catering business and to asses the demand and supply of
catering enterprises of Jurmala city.

levads

ST darba problémas aktualitate ir ta, ka Jarmalas pilséta pastav liela édind3anas uznémumu mainiba,
kas nespéj noturéties tirgd, jo tie nezin savu mérkauditoriju un klientu vélmes. Tapéc tika veikta
Juarmalas edinaSanas uznémumu mérkauditorijas analize un izvirzita pétijuma hipotéze, ka Jurmalas
pilsétas edinaSanas uznémumi nav apzinajusi un defingjusi savu mérkauditoriju. Pétijuma meérkis bija
apzinat meérkauditoriju pieprasijumu dazadu tipu Jarmalas pilsétas édinaSanas uzpémumos un
izstradat priekSlikumus piedavajuma pilnveidei.

Metodika

Pétijuma objekts bija Jirmalas pilsétas atklata tipa edinaSanas uznémumi. Pétijuma priekSmets bija
Jarmalas pilsétas édinasanas uznémumu vaditaji un Jdrmalas pilsétas édinaSanas uznémumu
apmekléetaji Pétijuma periods bija no 2011. gada decembra lidz 2012. gada februarim.

Rezult ati

Ar anketéSanas metodes palidzibu tika aptaujati 285 respondenti- dazadu valstu iedzivotaji, Jirmalas
édinasanas uznemumu apmeklétaji un 20 dazadu édinaSanas uznémumu tipu vaditaji, kur analizes
rezultata tika secinats, ka Jarmalas pilsétas edinasanas uznémumi nav defingjusi un apzinajusi savu
meérkauditoriju. Galvenie céloni, kapéc Sie uznémumi nav apzinajusi mérkauditoriju ir vélme atri gut
pelnu, nevéléSanas ieguldit uznémuma personala un attistiba, ka arf neprofesionalitates trakums
vaditaju starpa.

Secinajumi

1. Jirmalas pilsétas édinasanas uznémumi nav defingjusi un apzinajusi savu mérkauditoriju.

2. Pilsétas édinasanas uznémumu galvena mérkauditorija ir taristi no Krievijas.

3. Pilsétas édinasanas uznémumu vidu pastav liela uznémumu mainiba.



